ABSTRAK

VIGIA MARFU’AH ZUHER. A.1610343. Analisis  Structure, Conduct,
Performnence (SCP) dan Risiko Rantai Pasok Pepaya California (carica papaya
L.) di Pasar Tradisional Kota Bogor. Di bawah bimbingan Himmatul Miftah dan
Aurti Yoesdiarti.

Pepaya California merupakan jenis Pepaya yang banyak disukai oleh konsumen.
Penelitian ini bertujuan untuk menganalisis stuktur, perilaku, kinerja pasar dan
risiko rantai pasok beserta mitigasinya. Data yang diambil adalah data primer
melalui wawancara langsung dengan bantuan kuisioner dan sekunder diperoleh dari
literatur. Hasil penelitian menunjukan struktur pasar yang terbentuk di tingkat
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ABSTRACT

VIGIA MARFU’AH ZUHER. A.1610343. Structure, Conduct, Performance (SCP) Analysis
and Supply Chain Risk of California Papaya (carica papaya L.) in Bogor City Traditional
Market. Under guidance of Himmatul Miftah and Arti Yoesdiarti.

California papaya is a type of papaya that many consumers like. This study aims to analyze the
structure, conduct, market performance and supply chain risks and their mitigation. The data
taken are primary data through direct interviews with the help of questionnaires and secondary
data obtained from the literature. The results showed that the market structure formed at the
level of village traders and traders was monopolistic and at the oligopoly retailer level. The
marketing agencies involved are weak in pricing. There are four marketing channels formed.
Channel I Collector traders in Jember village - Kramat Jati wholesalers - Bogor City Traditional
Market retailers - final consumers, -I-mmm, 'Ilage collectors - Wholesalers Kramat
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