
 

 

ABSTRAK 

 

Keputusan pembelian merupakan hal yang mendasari konsumen untuk 

membeli barang atau jasa dari banyaknya pilihan yang ada, di mana konsumen 
sebelumnya sudah melakukan evaluasi terhadap barang atau jasa yang akan dibeli. 

Hal yang mendasari konsumen dalam membeli salah satunya kualitas produk yang 
terdiri dari berbagai unsur didalamnya seperti: kinerja, fitur, kehandalan, 

kesesuaian, daya tahan, kemudahan pelayanan, estetika dan kesan kualitas. Tujuan 
penelitian ini untuk mengetahui pengaruh kualitas produk (kinerja, fitur, 

kehandalan,kesesuian, daya tahan, kemudahan pelayanan, estetika, dan kesan 
kualitas) sepeda motor Yamaha N-Max terhadap keputusan pembelian konsumen 

di Kota Bogor baik secara simultan maupun parsial. Data primer diperoleh dari 

kegiatan observasi, kuesioner dan wawancara. Pengujian instrumen melalui uji 
validitas dan reliabilitas, sedangkan metode analisis data menggunakan analisis 

deskriptif, analisis regresi linear berganda, analisis korelasi berganda, analisis 
koefisien determinasi yang kemudian dilakukan pengujian hipotesis.  

Hasil penelitian menunjukkan bahwa semua indikator valid dan reliabel, 
secara simultan semua dimensi (kinerja, fitur, kehandalan,kesesuian, daya tahan, 

kemudahan pelayanan, estetika, dan kesan kualitas) pada kualitas produk 
berpengaruh positif dan signifikan terhadap keputusan pembelian, sedangkan 

secara parsial hanya daya tahan dan kesan kualitas yang tidak berpengaruh positif 

dan signifikan terhadap keputusan pembelian. 
 

Katakunci : Kinerja, Fitur, Kehandalan,Kesesuian, Daya Tahan, Kemudahan 
Pelayanan, Estetika, Kesan Kualitas, Keputusan Pembelian 



 

 

 

ABSTRACT 

 

Purchasing decision are basis for consument to buy goods or service from 
many choie available, where consument have previously evaluated goods or service 

to be purchased. The thing the underlies consument in buying one of them is quality 

of product which consists of various elements such as : performance, features, 
reliability, suitability, durability, service convenience, aesthetics and quality 

impression. The purpose of study, was to determine effect of quality product 
(performance, features, reliability, suitability, durability, service convenience, 

aesthetics and quality impression) of Yamaha N-Max motoycle on consument 
purchasing decision at Bogor, both simultaneously and partially. Primary data 

were obtained from observation, questionaires and interview. Instrumen testing 
through validity and reliability, while analysis data methode use descrptive 

analysis, multiple linear regression, multiple correlation analysis, coefficient 

determination analysis which then test hypothesis.  
The result showed, all indicators were valid and reliable, simultaneously all 

dimensions (performance, features, reliability, suitability, durability, service 
convenience, aesthetics and quality impression) have positive and significant effect 
on purchasing decision, whereas partially only durability and quality impression 
have’nt positive and signifiant effect on purahsing decision 

 

Keywords : Performance, Features, Reliability, Suitability, Durability, Service 
Convenience, Aesthetics, Quality Impression, Purchasing Decision 
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