
 

 

PENGARUH PEMASARAN MEDIA SOSIAL TERHADAP 

KEUNGGULAN BERSAING HOTEL NEW RIA DIANI BOGOR 

 

ABSTRAK 

Tujuan dari penelitian ini adalah untuk: 1) menganalisis bagaimana 

tanggapan konsumen terhadap pemasaran media sosial (content creation, content 

sharing, connecting dan community building) dan keunggulan bersaing Hotel New 

Ria Diani Bogor;  2) menganalisis pengaruh pemasaran media sosial (content 

creation, content sharing, connecting dan community building) secara parsial dan 

simultan terhadap keunggulan bersaing. Objek penelitian ini adalah konsumen 

Hotel New Ria Diani Bogor dan lokasi penelian ini yaitu di Kabupaten Bogor. 

Metode penelitian dengan metode deskriptif, verifikatif, uji validitas, uji reliabilitas, 

uji asumsi klasik dan regresi linear berganda. Sampel yang digunakan dalam 

penelitian ini sebanyak 100 konsumen. Hasil penelitian menunjukan bahwa, secara 

simultan dan parsial pemasaran media sosial (content creation, content sharing, 

connecting dan community building) berpengaruh positif dan signifikan terhadap 

keunggulan bersaing Hotel New Ria Diani Bogor. 

Kata Kunci: Pemasaran Media Sosial, Content Creation, Content Sharing, 

Connecting, Community Building, Keunggulan Bersaing. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

THE INFLUENCE OF SOCIAL MEDIA MARKETING ON THE 

COMPETITIVE ADVANTAGE OF NEW RIA DIANI BOGOR HOTELS 

ABSTRACT 

The purpose of this study was to: 1) analyze how consumer responses to 

social media (content creation, content sharing, connect and build community) and 

the competitive advantage of New Ria Diani Hotel Bogor; 2) analyze the influence 

of social media marketing (content creation, content sharing, connect and build 

community) partially and simultaneously to competitive advantage. The object of 

this research is the consumers of Hotel New Ria Diani Bogor and the location of 

this research is in Bogor Regency. The research method used is descriptive method, 

verification, validity test, reliability test, classic assumptions and multiple linear 

regression. The sample used in the study was 100 consumers. The results showed 

that simultaneously and partially social media marketing (creating content, sharing 

content, connecting and building communities) had a positive and significant effect 

on the competitive advantage of Hotel Baru Ria Diani Bogor. 

Keywords: Social Media Marketing, Content Creation, Content Sharing, 

Connecting, Community Building, Competitive Advantage. 
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