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PENGARUH CUSTOMER EXPERIENCE TERHADAP MINAT 

BERKUNJUNG KEMBALI WISATAWAN PADA WISATA 

ALAM SEVILLAGE DI KABUPATEN CIANJUR 

 

ABSTRAK 

 

Pariwisata merupakan salah satu sektor pembangunan yang saat ini sedang 

dikembangkan oleh pemerintah pusat maupun daerah, sehingga Banyak 

bermunculan tempat-tempat wisata baru menawarkan pesona keindahan alam 

ditambah dengan spot-spot instagramble yang menjadi popular dikalangan 

millenial. Salah satu wilayah di Kabupaten Cianjur yang memiliki daya tarik wisata 

alam adalah wilayah puncak. 

Penelitian ini menggunakan metode deskriptif verifikatif. Teknik 

pengumpulan data melalui penyebaran kuesioner kepada 100 responden dan  studi 

kepustakaan. Pengujian yang dilakukan adalah uji validitas, uji reliabilitas, uji 

asumsi klasik, uji simultan, uji parsial, serta Koefisien Determinasi, Model  

persamaan adalah regresi linear berganda. 

Hasil penelitian menunjukan seluruh instrumen valid dan reliabel, secara 

simultan variabel independen yaitu Lingkungan Fisik dan Interaksi Sosial terbukti 

signifikan mempengaruhi Variabel Dependen Minat Berkunjung Kembali. 

Kemudian secara parsial dapat diketahui variabel independen yaitu Lingkungan 

Fisik dan Interaksi Sosial terbukti signifikan mempengaruhi variabel dependen 

minat berkunjung kembali. Nilai R-square sebesar 0,718 yang artinya sumbangan 

Variabel Independent terhadap Variabel Dependen sebesar 71,8 persen 

 

Kata kunci : Lingkungan Fisik, Interaksi Sosial, Minat Berkunjung Kembali 
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THE EFFECT OF CUSTOMER EXPERIENCE ON THE 

INTEREST OF TOURISTS TO RETURN ON SEVILLAGE 

NATURAL TOURISM IN CIANJUR DISTRICT 

ABSTRACT 

Tourism is one of the development sectors that is currently being developed 

by the central and regional governments, so many new tourist attractions have 

sprung up offering the charm of natural beauty coupled with Instagramble spots 

that have become popular among millennials. One of the areas in Cianjur Regency 

that has a natural tourist attraction is the peak area. 

This study used a descriptive method. Data collection techniques through the 

distribution of questionnaires to 100 respondents and literature studies. The tests 

carried out are validity tests, reliability tests, classical assumption tests, 

simultaneous tests, partial tests, and Coefficients of Determination, The equation 

model is multiple linear regression. 

The results showed that all instruments were valid and reliable, 

simultaneously independent variables, namely the Physical Environment and 

Social Interaction, were shown to significantly affect the Dependent Variables of 

Interest in Visiting Again. Then partially it can be known that independent 

variables, namely Physical Environment and Social Interaction, have been shown 

to significantly affect the dependent variables of interest in visiting again. The R-

square value is 0.718 which means that the contribution of the Independent 

Variable to the Dependent Variable is 71.8 percent 

Keywords: Physical Environment, Social Interaction, Interest in Revisiting 
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