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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui tanggapan konsumen dan pengaruh kualitas produk, promosi dan 

citra merek terhadap kepuasan konsumen pada The Coffe Legend baik secara simultan maupun parsial. 

Subjek dari penelitian ini adalah konsumen yang pernah melakukan pembelian di The Coffe Legend 

sebanyak 100 responden yang dijadikan sampel. Jenis  penelitian ini adalah deskriptif dan verifikatif. Uji 

instrumen menggunakan uji validitas dan reliabilitas. Analisis data mencakup regresi bergaanda, uji 

determinasi dan uji signifikan secara simultan dan parsial. Hasil penelitian menunjukkan  

1. Rata-rata tanggapan konsumen terhadap kepuasan konsumen pada The Coffe Legend tertinggi adalah 

kualitas produk; 

2. kualitas produk, promosi dan citra merek berpengaruh positif dan signifkan terhadap kepuasan 

konsumen secara parsial maupun secara simultan  
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ABSTRACT 

 

This study aims to determine consumer responses and the influence of product quality, promotion and brand 

image on customer satisfaction at The Coffee Legend both simultaneously and partially. The subjects of 

this study were consumers who had made purchases at The Coffee Legend as many as 100 respondents who 

were sampled. This type of research is descriptive and verification. The instrument test uses validity and 

reliability tests. Data analysis includes multiple regression, determination test and significant test 

simultaneously and partially. The research results show 

1. The average consumer response to consumer satisfaction at The Coffe Legend is the highest product 

quality; 

2. product quality, promotion and brand image have a positive and significant effect on customer 

satisfaction partially or simultaneously 
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