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Lampiran 2 Kuesioner Penelitian 

 

KUESIONER PENELITIAN 

 

Kepada  

Yth. Bpk./ Ibu / Saudara/ I Konsumen Kedai Kombi 

Dengan hormat, 

Saya Restu Saputera, mahasiswa dari Universitas Djuanda Bogor Program 

Studi Manajemen, dalam rangka menyelesaikan tugas Skripsi, saya ingin meminta 

bantuan dari bapak/ ibu untuk membantu saya dalam mengisi kuesioner ini, agar 

saya dapat menyelesaikan penelitian saya yang meneliti “PENGARUH 

KUALITAS PELAYANAN, KERAGAMAN PRODUK DAN HARGA 

TERHADAP KEPUASAN KONSUMEN PADA KEDAI KOMBI”. Atas 

ketersediaan dan waktunya saya mengucapkan terima kasih. 

 

 

Bogor, 16 Januari 2023 

       Hormat Saya 

 

 

Dicky Chandra Wiana  
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A. IDENTITAS DIRI RESPONDEN 

Sebelum Bapak/Ibu mengisi kuesioner, dimohon untuk mengisi data di bawah ini: 

i. Nama  :…………………………………..(Boleh tidak diisi) 

ii. Jenis Kelamin 

         Pria      Wanita 

iii. Status Pernikahan 

 Belum Menikah  Menikah 

iv. Usia 

 20-25 26-35 36-45 > 45 

v. Pendidikan terakhir 

SD SMP  SMA 

Diploma S1/S2/S3 

vi. Pekerjaan 

 Pelajar/Mahasiswa  PNS Wirausaha 

 Pegawai Swasta  Ibu Rumah Tangga Lainnya 

vii. Penghasilan Per bulan 

 < Rp.1 Jt  Rp.1,1-Rp.2,5 Jt Rp.2,6-Rp.3 Jt 

 Rp.3,1-Rp.5 Jt  > Rp.5 Jt 

  

B. PETUNJUK PENGISIAN 

Pertanyaan-pertanyaan berikut ini Saudara/I dipersilahkan untuk memberikan 

jawaban dengan mengisi tanda centang ( √ ) pada skala 1-5 dalam kolom jawaban 

yang sudah tersedia dengan pilihan jawaban sebagai berikut : 

Sangat Tidak Setuju (STS) : 1 

Tidak Setuju (TS)   : 2 

Cukup Setuju (CS)   : 3 

Setuju (S)    : 4 

Sangat Setuju (SS)  : 5 
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Kualitas Pelayanan (X1) 

Tangible (Tampilan fisik) 

No. Pernyataan SS S CS TS STS 

1 Karyawan kedai Kombi berpenampilan rapi.      

2 Fasilitas yang ada di kedai Kombi sudah 

lengkap. 

     

Emphaty (Empati) 

No. Pernyataan SS S CS TS STS 

3 Karyawan kedai Kombi memberikan perhatian 

terhadap konsumen. 

     

4 Karyawan kedai Kombi memberikan pelayanan 

yang sama tanpa memandang status sosial. 

     

Responsiveness (Daya Tanggap) 

No. Pernyataan SS S CS TS STS 

5 Karyawan kedai Kombi tanggap dalam 

menanggapi keluhan konsumen. 

     

6 Karyawan Kedai Kombi bersedia membantu 

kesulitan pelanggan dalam memilih menu. 

     

Reliability (Kehandalan) 

No. Pernyataan SS S CS TS STS 

7 Karyawan memberikan ucapan salam sebelum 

melayani konsumen. 

     

8 Karyawan kedai Kombi memberikan pelayanan 

tepat waktu kepada konsumen.  

     

Assurance (Jaminan) 

No. Pernyataan SS S CS TS STS 

9 Karyawan memiliki pengetahuan tentang menu 

yang ada di kedai Kombi. 

     

10 Karyawan sangat memahami apa saja 

kebutuhan yang di inginkan konsumen. 

     

 

Keragaman Produk (X2) 

Kelengkapan produk 

No. Pernyataan SS S CS TS STS 

11 Produk minuman yang disediakan kedai 

Kombi cukup lengkap. 

     

12 Kedai Kombi menyediakan produk dengan 

jenis kopi beragam. 

     

Merek produk 

No. Pernyataan SS S CS TS STS 

13 Setiap merek kopi memberikan sensasi rasa 

yang berbeda. 

     

14 Menu kopi yang disediakan di kedai Kombi 

berasal dari merek Koffie yang berkualitas. 

     

Variasi ukuran produk 



11 

 

No. Pernyataan SS S CS TS STS 

15 Kedai Kombi memiliki variasi kemasan 

produk yang beragam ukurannya. 

     

16 Pilihan ukuran produk minuman yang 

disediakan kedai Kombi lengkap. 

     

Variasi kualitas produk 

No. Pernyataan SS S CS TS STS 

17 Produk yang ditawarkan kedai Kombi 

memiliki beragam daya tarik. 

     

18 Kualitas produk yang disediakan kedai Kombi 

bervariasi sesuai keinginan konsumen. 

     

 

Harga (X3) 

Keterjangkaun harga 

No. Pernyataan SS S CS TS STS 

19 Harga produk yang ditentukan kedai Kombi 

sesuai dengan keuangan saya. 

     

20 Harga produk yang ditentukan kedai Kombi 

sudah sesuai dengan daya beli konsumen. 

     

21 Harga produk yang kedai Kombi ditawarkan 

relatif murah. 

     

Kesesuaian harga dengan kualitas produk 

No. Pernyataan SS S CS TS STS 

22 Harga yang ditentukan kedai Kombi bervariasi 

sesuai dengan kualitas produk. 

     

23 Harga yang ditentukan kedai Kombi sudah 

sesuai dengan kualitas produk yang 

didapatkan. 

     

24 Harga minuman di kedai Kombi sesuai dengan 

rasa minuman. 

     

Kesesuaian harga dengan manfaat 

No. Pernyataan SS S CS TS STS 

25 Dengan harga yang saya bayarkan, saya 

memperoleh kenyamanan saat berkunjung ke 

Kedai Kombi. 

     

26 Dengan harga yang saya bayarkan, saya 

mendapatkan pelayanan yang memuaskan. 

     

Harga sesuai kemampuan atau daya saing 

No. Pernyataan SS S CS TS STS 

27 Harga produk yang ditentukan kedai Kombi 

lebih murah dibandingkan kedai lain. 

     

28 Harga produk ditentukan kedai Kombi dapat 

bersaing dengan kedai lain. 
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29 Sebelum datang ke kedai Kombi, saya 

membandingkan harga produk dengan kedai 

lain. 

     

 

Kepuasan Konsumen (Y) 

Kesesuaian harapan 

No. Pernyataan SS S CS TS STS 

30 Produk yang ditawarkan kedai Kombi sesuai 

dengan harapan saya. 

     

31 Pelayanan yang diberikan kedai Kombi telah 

memenuhi harapan saya. 

     

Minat berkunjung kembali  

No. Pernyataan SS S CS TS STS 

32 Saya akan datang kembali untuk membeli 

minuman di kedai Kombi 

     

33 Saya akan menjadikan kedai Kombi sebagai 

pilihan utama. 

     

34 Saya akan menjadikan kedai Kombi sebagai 

tempat favorit. 

     

Kesediaan merekomendasikan 

No. Pernyataan SS S CS TS STS 

35 Saya akan merekomendasikan kedai Kombi 

kepada teman-teman saya. 

     

36 Saya akan menyatakan hal positif tentang 

kedai Kombi kepada orang lain. 

     

Menciptakan keputusan Pembelian kepada perusahaan yang sama  
 
No. Pernyataan SS S CS TS STS 

37 Akan berlangganan secara rutin      

38 Akan menjadikan produk Kedai Kombi  

sebagai pilihan utama 

     

Menciptakan citra merek  

No. Pernyataan SS S CS TS STS 

39 Merek Kedai Kombi memiliki citra merek 

yang positif dimata konsumen. 
     

40 Merek Kedai Kombi memiliki ciri khas       

 

 

 

 

 

 

 



 

 

 

 

Lampiran 3 Hasil Pengolahan Data  

Correlations 
 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 TOTAL 

X1.1 Pearson Correlation 1 .517** .393* .273 .504** .541** .283 .302 .275 .493** .626** 

Sig. (2-tailed)  .003 .032 .144 .004 .002 .130 .105 .142 .006 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.2 Pearson Correlation .517** 1 .174 .401* .672** .439* .601** .206 .484** .266 .651** 

Sig. (2-tailed) .003  .358 .028 .000 .015 .000 .275 .007 .156 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.3 Pearson Correlation .393* .174 1 .362* .477** .702** .562** .539** .380* .793** .760** 

Sig. (2-tailed) .032 .358  .049 .008 .000 .001 .002 .038 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.4 Pearson Correlation .273 .401* .362* 1 .517** .138 .397* .569** .407* .517** .623** 

Sig. (2-tailed) .144 .028 .049  .003 .466 .030 .001 .026 .003 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.5 Pearson Correlation .504** .672** .477** .517** 1 .457* .752** .402* .689** .391* .819** 

Sig. (2-tailed) .004 .000 .008 .003  .011 .000 .028 .000 .033 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.6 Pearson Correlation .541** .439* .702** .138 .457* 1 .519** .496** .290 .712** .746** 

Sig. (2-tailed) .002 .015 .000 .466 .011  .003 .005 .120 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.7 Pearson Correlation .283 .601** .562** .397* .752** .519** 1 .407* .803** .466** .807** 

Sig. (2-tailed) .130 .000 .001 .030 .000 .003  .025 .000 .009 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.8 Pearson Correlation .302 .206 .539** .569** .402* .496** .407* 1 .335 .742** .691** 

Sig. (2-tailed) .105 .275 .002 .001 .028 .005 .025  .070 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.9 Pearson Correlation .275 .484** .380* .407* .689** .290 .803** .335 1 .329 .686** 

Sig. (2-tailed) .142 .007 .038 .026 .000 .120 .000 .070  .076 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X1.10 Pearson Correlation .493** .266 .793** .517** .391* .712** .466** .742** .329 1 .794** 

Sig. (2-tailed) .006 .156 .000 .003 .033 .000 .009 .000 .076  .000 

N 30 30 30 30 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .626** .651** .760** .623** .819** .746** .807** .691** .686** .794** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Case Processing Summary 
 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the procedure. 
Reliability Statistics 

Cronbach's Alpha N of Items 

.898 10 

 
 

 

 

 

 

Item-Total Statistics 

 
Scale Mean if Item 

Deleted 
Scale Variance if Item 

Deleted 
Corrected Item-Total 

Correlation 
Cronbach's Alpha if 

Item Deleted 

X1.1 37.0000 26.207 .549 .893 

X1.2 37.0000 25.724 .571 .892 

X1.3 37.2000 24.028 .685 .885 

X1.4 37.0000 25.931 .539 .894 

X1.5 37.2333 22.254 .744 .881 

X1.6 37.1333 23.913 .664 .886 

X1.7 37.0667 24.064 .750 .881 

X1.8 37.0667 25.306 .615 .890 

X1.9 37.1333 25.568 .614 .890 

X1.10 37.2667 23.720 .729 .882 
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Correlations 
 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 TOTAL 

X2.1 Pearson Correlation 1 .639** .246 .064 .204 .556** .536** .710** .736** 

Sig. (2-tailed)  .000 .190 .737 .279 .001 .002 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X2.2 Pearson Correlation .639** 1 .200 .321 .213 .608** .561** .786** .809** 

Sig. (2-tailed) .000  .290 .084 .258 .000 .001 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X2.3 Pearson Correlation .246 .200 1 .362* .540** .162 .297 .313 .539** 

Sig. (2-tailed) .190 .290  .050 .002 .392 .111 .092 .002 

N 30 30 30 30 30 30 30 30 30 

X2.4 Pearson Correlation .064 .321 .362* 1 .457* .214 .341 .415* .548** 

Sig. (2-tailed) .737 .084 .050  .011 .257 .065 .023 .002 

N 30 30 30 30 30 30 30 30 30 

X2.5 Pearson Correlation .204 .213 .540** .457* 1 .104 .622** .334 .587** 

Sig. (2-tailed) .279 .258 .002 .011  .585 .000 .071 .001 

N 30 30 30 30 30 30 30 30 30 

X2.6 Pearson Correlation .556** .608** .162 .214 .104 1 .486** .641** .687** 

Sig. (2-tailed) .001 .000 .392 .257 .585  .006 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X2.7 Pearson Correlation .536** .561** .297 .341 .622** .486** 1 .527** .766** 

Sig. (2-tailed) .002 .001 .111 .065 .000 .006  .003 .000 

N 30 30 30 30 30 30 30 30 30 

X2.8 Pearson Correlation .710** .786** .313 .415* .334 .641** .527** 1 .875** 

Sig. (2-tailed) .000 .000 .092 .023 .071 .000 .003  .000 

N 30 30 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .736** .809** .539** .548** .587** .687** .766** .875** 1 

Sig. (2-tailed) .000 .000 .002 .002 .001 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Case Processing Summary 
 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

 

Reliability Statistics 
Cronbach's Alpha N of Items 

.849 8 

 

 

 

  

Item-Total Statistics 

 

Scale Mean if Item 
Deleted 

Scale Variance if 
Item Deleted 

Corrected Item-
Total Correlation 

Cronbach's Alpha if 
Item Deleted 

X2.1 28.9667 14.792 .627 .826 

X2.2 29.1000 13.610 .709 .815 

X2.3 28.9000 16.576 .403 .852 

X2.4 28.7667 16.668 .422 .849 

X2.5 28.9000 16.438 .468 .844 

X2.6 28.9667 15.757 .587 .832 

X2.7 28.9000 15.610 .694 .822 

X2.8 28.9667 13.068 .806 .800 
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Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 X3.11 TOTAL 

X3.1 Pearson Correlation 1 .290 .633** .091 .453* .021 .144 .031 -.260 .227 .016 .421 

Sig. (2-tailed)  .120 .000 .633 .012 .914 .448 .871 .165 .227 .933 .523 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.2 Pearson Correlation .290 1 .361* .731** .378* .733** .023 .274 -.003 .171 .214 .457* 

Sig. (2-tailed) .120  .050 .000 .039 .000 .906 .142 .986 .366 .256 .011 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.3 Pearson Correlation .633** .361* 1 .323 .745** .329 .245 .181 -.150 .447* .174 .419* 

Sig. (2-tailed) .000 .050  .082 .000 .076 .192 .337 .428 .013 .358 .021 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.4 Pearson Correlation .091 .731** .323 1 .623** .775** .144 .296 -.054 .322 .230 .607** 

Sig. (2-tailed) .633 .000 .082  .000 .000 .448 .112 .778 .083 .222 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.5 Pearson Correlation .453* .378* .745** .623** 1 .484** .264 .219 -.117 .535** .283 .604** 

Sig. (2-tailed) .012 .039 .000 .000  .007 .159 .246 .539 .002 .129 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.6 Pearson Correlation .021 .733** .329 .775** .484** 1 .283 .225 .139 .295 .322 .640** 

Sig. (2-tailed) .914 .000 .076 .000 .007  .130 .232 .462 .113 .082 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.7 Pearson Correlation .144 .023 .245 .144 .264 .283 1 -.055 .274 .628** .661** .606** 

Sig. (2-tailed) .448 .906 .192 .448 .159 .130  .771 .143 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.8 Pearson Correlation .031 .274 .181 .296 .219 .225 -.055 1 .513** .331 .323 .605** 

Sig. (2-tailed) .871 .142 .337 .112 .246 .232 .771  .004 .074 .082 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.9 Pearson Correlation -.260 -.003 -.150 -.054 -.117 .139 .274 .513** 1 .151 .425* .513** 

Sig. (2-tailed) .165 .986 .428 .778 .539 .462 .143 .004  .426 .019 .004 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.10 Pearson Correlation .227 .171 .447* .322 .535** .295 .628** .331 .151 1 .719** .773** 

Sig. (2-tailed) .227 .366 .013 .083 .002 .113 .000 .074 .426  .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

X3.11 Pearson Correlation .016 .214 .174 .230 .283 .322 .661** .323 .425* .719** 1 .779** 

Sig. (2-tailed) .933 .256 .358 .222 .129 .082 .000 .082 .019 .000  .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 
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Case Processing Summary 
 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the procedure. 

 

 

 

 

 

 

 

 

 

 

 

TOTAL Pearson Correlation .421 .457* .419* .607** .604** .640** .606** .605** .513** .773** .779** 1 

Sig. (2-tailed) .523 .011 .021 .000 .000 .000 .000 .000 .004 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

Reliability Statistics 
Cronbach's Alpha N of Items 

.804 11 

Item-Total Statistics 

 

Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach's 
Alpha if Item 

Deleted 

X3.1 40.0667 24.409 .233 .810 

X3.2 40.0333 23.137 .504 .785 

X3.3 39.9000 22.921 .529 .783 

X3.4 40.0667 22.133 .546 .780 

X3.5 39.8333 21.868 .629 .772 

X3.6 39.9333 22.961 .592 .779 

X3.7 40.0000 23.172 .441 .790 

X3.8 40.7333 22.202 .410 .796 

X3.9 40.4000 24.110 .167 .827 

X3.10 40.4333 20.668 .656 .766 

X3.11 40.2667 21.789 .596 .774 
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Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 Y1.10 TOTAL 

            

Y1.1 Pearson Correlation 1 .603** .627** .358 .675** .145 .814** .776** .743** .493** .851** 

Sig. (2-tailed)  .000 .000 .052 .000 .446 .000 .000 .000 .006 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.2 Pearson Correlation .603** 1 .491** .641** .340 -.113 .619** .681** .619** .730** .763** 

Sig. (2-tailed) .000  .006 .000 .066 .551 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.3 Pearson Correlation .627** .491** 1 .550** .778** .222 .675** .611** .730** .624** .840** 

Sig. (2-tailed) .000 .006  .002 .000 .238 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.4 Pearson Correlation .358 .641** .550** 1 .236 .000 .516** .583** .573** .820** .694** 

Sig. (2-tailed) .052 .000 .002  .210 1.000 .004 .001 .001 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.5 Pearson Correlation .675** .340 .778** .236 1 .444* .513** .550** .621** .327 .712** 

Sig. (2-tailed) .000 .066 .000 .210  .014 .004 .002 .000 .078 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.6 Pearson Correlation .145 -.113 .222 .000 .444* 1 .000 .183 -.081 -.089 .511 

Sig. (2-tailed) .446 .551 .238 1.000 .014  1.000 .333 .670 .639 .558 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.7 Pearson Correlation .814** .619** .675** .516** .513** .000 1 .600** .803** .597** .840** 

Sig. (2-tailed) .000 .000 .000 .004 .004 1.000  .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.8 Pearson Correlation .776** .681** .611** .583** .550** .183 .600** 1 .600** .738** .848** 

Sig. (2-tailed) .000 .000 .000 .001 .002 .333 .000  .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.9 Pearson Correlation .743** .619** .730** .573** .621** -.081 .803** .600** 1 .640** .889** 

Sig. (2-tailed) .000 .000 .000 .001 .000 .670 .000 .000  .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y1.10 Pearson Correlation .493** .730** .624** .820** .327 -.089 .597** .738** .640** 1 .802** 

Sig. (2-tailed) .006 .000 .000 .000 .078 .639 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .851** .763** .840** .694** .712** .511 .840** .848** .889** .802** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .558 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the procedure. 
Reliability Statistics 

Cronbach's Alpha N of Items 

.917 10 

 

 

 

Item-Total Statistics 

 
Scale Mean if Item 

Deleted 
Scale Variance if Item 

Deleted 
Corrected Item-Total 

Correlation 
Cronbach's Alpha if Item 

Deleted 

Y1.1 37.4000 26.110 .803 .903 

Y1.2 37.7000 30.148 .711 .908 

Y1.3 37.1667 29.454 .796 .904 

Y1.4 37.6667 30.851 .637 .912 

Y1.5 37.1667 30.420 .655 .911 

Y1.6 37.6667 35.126 .090 .931 

Y1.7 37.4333 27.151 .799 .902 

Y1.8 37.7333 28.064 .806 .902 

Y1.9 37.4333 27.013 .816 .901 

Y1.10 37.6333 28.447 .733 .906 
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Notes 
Output Created 25-MAR-2023 11:45:21 

Comments  

Input Active Dataset DataSet3 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in 

Working Data 

File 

100 

Missing Value Handling Definition of 
Missing 

User-defined missing values are treated as missing. 

Cases Used Statistics are based on cases with no missing values for any variable used. 

Syntax REGRESSION 

  /DESCRIPTIVES MEAN STDDEV CORR SIG N 

  /MISSING LISTWISE 
  /STATISTICS COEFF OUTS CI(95) R ANOVA COLLIN TOL CHANGE ZPP 

  /CRITERIA=PIN(.05) POUT(.10) CIN(95) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER X1 X2 X3 

  /SCATTERPLOT=(*SRESID ,*ZPRED) 
  /RESIDUALS DURBIN HISTOGRAM(ZRESID) NORMPROB(ZRESID) 

  /SAVE PRED ZPRED ADJPRED SEPRED MAHAL COOK LEVER MCIN RESID ZRESID SRESID 

DRESID SDRESID. 

Resources Processor Time 00:00:00.89 

Elapsed Time 00:00:00.85 

Memory 

Required 

3472 bytes 

Additional 

Memory 
Required for 

Residual Plots 

648 bytes 

Correlations 

 Kepuasan Konsumen 
KUALITAS 

PELAYANAN 
KERAGAMAN 

PRODUK Harga 

Pearson Correlation Kepuasan Konsumen 1.000 .768 .708 .374 

PRE_1 Unstandardized Predicted Value 

RES_1 Unstandardized Residual 

DRE_1 Deleted Residual 

ADJ_1 Adjusted Predicted Value 

ZPR_1 Standardized Predicted Value 

ZRE_1 Standardized Residual 

SRE_1 Studentized Residual 

SDR_1 Studentized Deleted Residual 

SEP_1 Standard Error of Predicted Value 

MAH_1 Mahalanobis Distance 

COO_1 Cook's Distance 

LEV_1 Centered Leverage Value 

LMCI_1 95% Mean Confidence Interval Lower Bound for Y 

UMCI_1 95% Mean Confidence Interval Upper Bound for Y 
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Regression 

 

 

 

 

 

Descriptive Statistics 
 Mean Std. Deviation N 

Kepuasan Konsumen 50.7600 6.17443 100 

KUALITAS PELAYANAN 42.0600 4.93354 100 

KERAGAMAN PRODUK 33.4300 4.76149 100 

Harga 31.6400 4.28886 100 

 

 

 

KUALITAS PELAYANAN .768 1.000 .858 .485 

KERAGAMAN PRODUK .708 .858 1.000 .522 

Harga .374 .485 .522 1.000 

Sig. (1-tailed) Kepuasan Konsumen . .000 .000 .000 

KUALITAS PELAYANAN .000 . .000 .000 

KERAGAMAN PRODUK .000 .000 . .000 

Harga .000 .000 .000 . 

N Kepuasan Konsumen 100 100 100 100 

KUALITAS PELAYANAN 100 100 100 100 

KERAGAMAN PRODUK 100 100 100 100 

Harga 100 100 100 100 

Variables Created or Modified 

Variables Entered/Removeda 
Model Variables Entered Variables Removed Method 

1 Harga, KUALITAS PELAYANAN, KERAGAMAN PRODUKb . Enter 

a. Dependent Variable: Kepuasan Konsumen 
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ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 2262.148 3 754.049 47.873 .000b 

Residual 1512.092 96 15.751   

Total 3774.240 99    

a. Dependent Variable: Kepuasan Konsumen 
b. Predictors: (Constant), Harga, KUALITAS PELAYANAN, KERAGAMAN PRODUK 

 

 

 

  

b. All requested variables entered. 

Model Summaryb 

Model R R Square Adjusted R Square 
Std. Error of the 

Estimate 
Change Statistics 

Durbin-Watson R Square Change F Change df1 df2 Sig. F Change 

1 .774a .599 .587 3.96875 .599 47.873 3 96 .000 1.643 

a. Predictors: (Constant), Harga, KUALITAS PELAYANAN, KERAGAMAN PRODUK 
b. Dependent Variable: Kepuasan Konsumen 
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Collinearity Diagnosticsa 

Model Dimension Eigenvalue Condition Index 

Variance Proportions 

(Constant) 
KUALITAS 

PELAYANAN 
KERAGAMAN 

PRODUK Harga 

1 1 3.977 1.000 .00 .00 .00 .00 

2 .011 18.739 .24 .04 .16 .28 

3 .009 20.823 .56 .01 .01 .71 

4 .002 42.762 .20 .95 .84 .01 

a. Dependent Variable: Kepuasan Konsumen 

 

Residuals Statisticsa 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 33.7506 58.2080 50.7600 4.78016 100 

Std. Predicted Value -3.558 1.558 .000 1.000 100 

Standard Error of Predicted Value .450 2.217 .739 .291 100 

Adjusted Predicted Value 28.5094 58.5652 50.6754 5.08531 100 

Residual -14.91144 21.66220 .00000 3.90815 100 

Std. Residual -3.757 5.458 .000 .985 100 

Stud. Residual -4.013 6.581 .010 1.076 100 

Deleted Residual -17.01432 31.49059 .08463 4.71700 100 

Stud. Deleted Residual -4.376 8.837 .027 1.246 100 

Mahal. Distance .283 29.908 2.970 3.936 100 

Cook's Distance .000 4.912 .063 .494 100 

Centered Leverage Value .003 .302 .030 .040 100 

a. Dependent Variable: Kepuasan Konsumen 

Coefficientsa 

Model 
Unstandardized Coefficients 

Standardized 
Coefficients t Sig. 

95.0% Confidence Interval 
for B Correlations 

Collinearity 
Statistics 

B Std. Error Beta   Lower Bound Upper Bound Tolerance VIF 

1 (Constant) 11.165 3.777  2.956 .004 3.667 18.663   

KUALITAS PELAYANAN .768 .158 .613 4.852 .000 .454 1.082 .261 3.829 

KERAGAMAN PRODUK .552 .168 .194 1.497 .003 .282 .585 .249 4.024 

Harga .435 .109 .224 1.316 .002 .252 .183 .723 3.384 

a. Dependent Variable: Kepuasan Konsumen 
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