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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui tanggapan konsumen tentang 

pengaruh kualitas pelayanan, keragaman produk dan harga terhadap kepuasan 

konsumen di kedai Kombi Cigombong Bogor baik secara simultan maupun parsial. 

Objek dari penelitian ini adalah seluruh konsumen yang pernah melakukan 

pembelian di kedai kombi sebanyak 100 responden yang dijadikan sampel. Bentuk 

penelitian ini adalah verifikatif. Kuesioner tersebut menggunakan uji validitas dan 

reliabilitas. Analisis data menggunakan regresi berganda, uji determinasi dan uji 

signifikan secara simultan dan parsial. Hasil penelitian ini sebagai berikut : 1) Rata-

rata tanggapan konsumen terhadap kepuasan konsumen pada kedai Kombi 

Cigombong Bogor tertinggi adalah keragaman produk; 2) nilai korelasi ganda R 

sebesar 0,774 artinya hubungan antara kualitas pelayanan, keragaman produk dan 

harga terhadap kepuasan konsumen; 3) besarnya koefisien determinasi nilai R 

square sebesar 0,599 dijelaskan oleh kualitas pelayanan, keragaman produk dan 

harga dan 40,1% dipengaruhi oleh variabel lain yang tidak diteliti dalam penelitian 

ini; 4) secara parsial dan simultan kualitas pelayanan, keragaman produk dan harga 

berpengaruh positif dan signifikan terhadap kepuasan konsumen. 

 

Kata kunci : Kualitas pelayanan, keragaman produk, harga, kepuasan konsumen 

 

This study aims to determine consumer responses and the effect of service 

quality, product variety and price on customer satisfaction at the Kombi 

Cigombong Bogor store, both simultaneously and partially. The object of this 

research is all consumers who have made purchases at Kombi shops as many as 

100 respondents as samples. The form of this research is verification. The 

questionnaire uses validity and reliability tests. The research data includes multiple 

regression, determination test and significant test simultaneously and partially. The 

results of this study are as follows: 1) The average consumer response to customer 

satisfaction at the Kombi Cigombong Bogor shop is the highest in product variety; 

2) the multiple correlation R value of 0.774 means that the relationship between 

service quality, product variety and price on consumer satisfaction is very strong; 

3) the coefficient of determination for the R square value is 0.599, of customer 

satisfaction is explained by service quality, product variety and price and 40.1% is 

influenced by other variables not examined in this study; 4) partially and 

simultaneously service quality, product variety and prices have a positive and 

significant effect on customer satisfaction. 
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