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ABSTRACT 

Mentari Adelia, Communication Science Study Program, Faculty of Social, 

Political, and Computer Sciences, Djuanda University Bogor 2023. The Level of 

Media Literacy in Recognizing Clickbait Online News Structures as an Influence 

on the Trust of University Students in the Bogor City. Advisor I : Desi Hasbiyah, 

S.Si., M.I.Kom. Advisor II :  Agustini, Dra., M.Si. 

The research investigates the issue of information credibility in online 

media and the impact of clickbait. Unverified online news portals are growing in 

popularity. Due to the intense competition, journalistic principles are frequently 

disregarded in favor of sensationalism and provocation. Clickbait contributes to 

the propagation of untruths. Media literacy is the key to combating Clickbait and 

its impact on a person's level of trust. The aim of this research is to assess the 

media literacy of students with regards to recognizing the structure of online 

clickbait news. Survey research method with a quantitative approach. The 

sampling was conducted using a proportional stratified random sampling method 

by disseminating Google form links containing questionnaires to a predetermined 

sample of 392 students. Data collection techniques are divided into two primary 

data obtained from questionnaires and interviews. Meanwhile, secondary data was 

obtained from literature studies in journals, books, the internet, and others. The 

data analysis method uses SPSS 25 to conduct multiple linear regression tests. The 

research findings indicate that media literacy in recognizing the structure of Online 

Clickbait news falls within the Good category, and that there is a positive and 

statistically significant relationship between the level of media literacy in 

recognizing the structure of Online Clickbait news and student confidence. This 

research concludes that students are able to use the internet to analyze and critique 

online provocative news, as evidenced by their trust in online news by always 

paying attention to the source, completeness of the news, and cross-checking data 

from multiple sources. As a result of the research suggestions, it will be expected 

that students will improve their media literacy and the quality of their readers, and 

that the press council will pay more attention to this clickbait issue. 
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ABSTRAK 

Mentari Adelia, Program Studi Sains Komunikasi, Fakultas Ilmu Sosial, Ilmu 

Politik, dan Ilmu Komputer, Universitas Djuanda Bogor 2023. Tingkat Literasi 

Media dalam Mengenal Struktur Berita Online Clickbait Sebagai Pengaruh 

Terhadap Kepercayaan Mahasiswa Perguruan Tinggi di Kota Bogor.  

Pembibimbing I : Desi Hasbiyah, S.Si., M.I.Kom. Pembimbing II :  Agustini, Dra., 

M.Si. 

Pertumbuhan portal berita Online yang tak terverifikasi semakin meningkat. 

Persaingan yang ketat, prinsip jurnalistik sering diabaikan demi sensasi dan 

provokasi. Clickbait berperan dalam penyebaran hoaks. Literasi media menjadi 

kunci dalam menghadapi Clickbait serta pengaruhnya terhadap kepercayaan 

seseorang. Penelitian bertujuan mengetahui literasi media mahasiswa dalam 

mengenal struktur berita Online Clickbait. Metode penelitian survey dengan 

pendekatan kuantitatif. Pengambilan sampel dilakukan dengan teknik 

proportionate stratified random sampling dengan cara menyebarkan kuesioner 

berbentuk link google form dengan ditentukan sampel 392 mahasiswa. Teknik 

pengumpulan data terbagi menjadi dua, data primer diperoleh dari kuesioner dan 

wawancara. Sedangkan data sekunder diperoleh dari studi kepustakaan pada jurnal, 

buku, internet, dan lainnya. Teknik Analisis data menggunakan uji regresi linear 

berganda dengan bantuan SPSS 25. Hasil penelitian menunjukan literasi media 

dalam mengenal struktur berita Online Clickbait dalam kategori Baik, juga ada 

pengaruh yang positif dan signifikan antara tingkat literasi media dalam mengenal 

struktur berita Online Clickbait terhadap kepercayaan mahasiswa. Kesimpulan 

penelitian ini, mahasiswa mampu menggunakan internet untuk menganalisis dan 

mengkritisi berita Online Clickbait, hal tersebut terlihat dari kepercayaannya 

terhadap berita Online dengan selalu memperhatikan sumber, kelengkapan berita, 

serta meng check ulang data dari berbagai sumber. Saran penelitian, diharapkan 

mahasiswa meningkatkan literasi media, meningkatkan kualitas pembacanya, serta 

dewan pers lebih memperhatikan masalah clickbait ini. 

 

Kata kunci: literasi media, berita online clickbait, kepercayaan, portal berita  
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